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Introduction 

The 'Living for the Future' Home Expo was launched in 
2013 as a free, family-friendly event offering a one-stop-
shop of stalls and practical workshops to help people 
embrace sustainable living principles and find out more 
about smart housing designs and renovations.  
 
The event provides a unique opportunity for businesses, 
community organisations and not-for-profit groups that fit 
the sustainability theme of the event to promote their 
products and services to a large audience of local 
residents.  It also provides a platform from which to 
promote Council's various sustainability initiatives.  
 
In 2014, the event was held at the Tweed Heads Civic Centre on Saturday 23 August from 
9am until 2pm. 
 
This year, the 'Home Expo' also marked the opening of Tweed's celebration of Local 
Government Week, which showcases the day-to-day work of Council in the community. 
 
To guide the communications and promotional activity relating to the event, a detailed 
communications plan was prepared in line with Council's Community Engagement Strategy.  
This report provides details of the various communications tools and methods that were 
used, and an evaluation of the overall effectiveness of the communications plan in achieving 
the stated objective.  

Communications objective 
The communication objective, as articulated in the communications plan was: 
 

 To maximise attendance at the 2014 Home Expo  
and in doing so, increase the education of  

Tweed Shire residents and ratepayers about opportunities  
to improve sustainability in the home. 

Level of engagement and target audiences 

In accordance with Council's Community Engagement Strategy, the level of engagement 
identified for this project was 'Inform', so our promise to the community was:  
 

We will keep you informed. 

 
  

Figure 1: Home Expo graphic 
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The following primary stakeholders / target audiences were identified:  

• Tweed Shire residents 
• Tweed Shire ratepayers 
• Business/industry 
• Community organisations and groups 
• Interest groups 

 
In particular, the event and associated communications targeted urban-based residents 
(both home owners and renters) and businesses and community groups with a core focus 
on environmental sustainability. 

Budget 
A budget of $3800 was allocated for communications activities. 
 
The total expenditure on these items was $3292.68, meaning the communications activities 
were delivered under budget with a balance of $507.32 remaining.  
 
A detailed budget is included as Attachment 1. 

Internal communications  

The importance of internal communications is two-fold.  Firstly, Council employees need to 
be informed about the programs being delivered by the organisation, both for their personal 
awareness and to ensure they are able to appropriately direct any questions or comments 
from the community.  Secondly, with over 600 employees, Council's staff represents a large 
and diverse audience base, capable of disseminating key messages to broader networks in 
the community.    

Corporate Knowledge Base 

Council's custom-built Corporate Knowledge Base (CKB) is the organisation's multi-purpose 
corporate business system, comprising 600 pages of content-managed information including 
both public content that feeds through to Council's websites and supporting notes and 
information for staff reference.  

Activity summary 

At the commencement of event preparations in late June, content on the CKB was updated 
to advise staff of the 2014 event date, venue and basic details.  As preparations continued, 
this information was refreshed and added to. 
 
As part of this process, the Contact Centre was briefed about the event and what to expect 
in terms of customer enquiries in the coming months.  

Cost 

Nil 
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Outcome 

Providing timely details about the Home Expo on the CKB ensured any Council staff 
member with computer access was able to be informed about the event and was 
appropriately equipped to deliver high quality customer service to community members with 
enquiries or comments.   

InsideOUT 

InsideOUT is Council's monthly internal newsletter, used to 
keep staff up to date on current projects, initiatives and 
general news.  Each issue of InsideOUT is distributed to all of 
Council's 685 staff, either by email (365 copies for indoor 
staff) or in hard copy, stapled to payslips (320 copies for 
those without computer/intranet access at work).   

Activity summary 

In the August 2014 issue of InsideOUT, Home Expo was 
mentioned in the General Manager's column (page 1) as 
heralding the start of Local Government week. Also in that 
issue (page 3) the Home Expo was allocated two-thirds of a 
page under the heading '2014 Home Expo will help you live 
better in the future'.  An article detailing what would be on 
offer at the event was accompanied by a testimonial from a 
staff member who had attended in 2013, as well as 
photographs from the inaugural event. 
 
The Home Expo was also featured in the September 2014 issue of InsideOUT (page 5), 
which included a wrap up of the event and acknowledgement of the staff involved in its 
coordination and delivery. 

Cost 

Nil 

Outcome 

Promotion of the Home Expo in InsideOUT ensured all of Council's 685 staff members were 
made aware of the event and provided with adequate information to share with their 
families, friends and networks.   

Emails to 'All Recipients' 

An email to 'All Recipients' is distributed to all Tweed Shire Council staff with email access 
at work.  This is approximately 365 people.  

Activity summary 

On the Monday prior to the event (18 August), and again the day before the event (Friday 22 
August), emails were sent to 'All Recipients' inviting them to the Home Expo and providing 
an overview of activities and prizes on offer.  

Figure 2: Home Expo was promoted 
Council's staff newsletter, InsideOUT 
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Cost 

Nil 

Outcome 

These emails provided a timely reminder about the event to approximately 365 people. 

Councillor briefing pack 

A Councillor briefing pack comprises a small compilation of communications materials 
(prepared as part of the communications plan) intended to provide to all Councillors with 
basic information about a particular project/program/event.   

Activity summary 

On the Monday prior to the event (18 August) a briefing pack including a copy of the event 
program, promotional poster and the latest media release, was provided to all Councillors. 

Cost 

Nil 

Outcome 

Provision of this briefing pack ensured all Councillors were made aware of the event and 
given the opportunity to attend.  

External communications  
A range of communications tools were used to disseminate messages about the 2014 Home 
Expo to the Tweed community.   

Tweed Shire Council website 

With more than 30,000 hits per month, the corporate 
website www.tweed.nsw.gov.au is an important medium 
for Council when communicating with the community. 

Activity summary  

Since 2013, the Home Expo has had a dedicated page 
on the website at www.tweed.nsw.gov.au/HomeExpo.  
Commencing in late June 2014, the content on this 
page was refreshed and added to in the lead up to  
(and also following) the 2014 event.  
 
The Home Expo page on the Council website was the main hub for detailed information 
about the event, with all other communications directing people to the website for further 
information.  
 

Figure 3: Banner on the Council website 

http://www.tweed.nsw.gov.au/
http://www.tweed.nsw.gov.au/HomeExpo
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Traffic was also directed to the Home Expo page by click through promotional banners on 
the Council homepage and the Energy page www.tweed.nsw.gov.au/energy, which were 
live from Tuesday 12 August through to Sunday 24 August.  
 
In addition to general information about the event, the following files were available for 
download from the Home Expo page:  
 

• Event program 2014 
• Flyer: Meet our local stallholders  
• Flyer: Attend a workshop 
• 2014 Home Expo poster 

 
The following information about the 2013 Home Expo also remained available: 
 

• 2013 Home Expo flyer 
• 2013 Home Expo presenter profiles 
• 2013 Home Expo video 

Cost 

Nil 

Outcome 

There was a demonstrated increase in traffic to and activity on the Home Expo page on the 
Council website  as a result of the communications undertaken during the month leading up 
to the event (Wednesday 23 July 2014 - Saturday 23 August 2013) when compared to the 
previous month (Saturday 21 June 2014 - Tuesday 22 July 2014).  
 
Month on month, some notable figures include:  
 

• An 858.49 per cent increase in the number of direct 'entrances' to the Council website 
via the Home Expo page (from 53 to 508 entrances).  This demonstrates that people 
were coming to the site for the specific purpose of seeking information about the 
Home Expo and knew where to find it. 

 
• An 8.46 per cent increase in the amount of time visitors spent on the Home Expo 

page (up from 3 min 47 sec, to 4 min 06 sec), which suggests visitors to the page 
took the time to review the additional resources and downloads that were provided on 
the page (i.e. event program, speaker and stallholder flyers, 2013 Home Expo video 
etc).  

 
This marked increase in traffic and activity on the Home Expo page highlights the 
importance of the Council website as a core source of information for the community and a 
valuable, free communications tool. 
 
It is also interesting to note the origin of traffic to the Home Expo page.  Of the 508 
'entrances' during the month preceding the event: 
 

• 321 came directly to the URL 
• 120 came from Google 
• 17 came from myGC.com.au 
• 16 came from Bing 

http://www.tweed.nsw.gov.au/energy
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• Nine came from echo.net.au  
• Six came from Facebook 
• Three came from Tweed Daily News websites 

 
With more than 60 per cent of users coming directly to Home Expo page, it is evident that 
the strategy of creating a 'friendly URL' that is easy to remember (i.e. 
www.tweed.nsw.gov.au/HomeExpo) and reiterating this in all communications activity, is an 
effective one.  
 
Significantly, approximately one quarter of the 508 'entrances' directly to the Home Expo 
page (108 users), used a mobile operating system (i.e. iOS, Android), while the majority 
(400 users) used a computer-based operating system (i.e. Windows, Macintosh, Linux).  
The relatively high usage of mobile devices to access content reinforces the value of 
Council's website having a responsive design.  It is also an important consideration in the 
future design of supporting documents and materials.  

Tweed Link 

Tweed Link is a gazetted weekly newspaper, produced in-house at Tweed Shire Council 
and distributed to 40,100 households across the Tweed.  According to an independent 
survey conducted in May 2010, it has a readership rate of 79 per cent.  Tweed Link is the 
only newspaper to cover the entire geographic footprint of the Tweed Shire.  

Activity summary 

The following table outlines the 2014 Home Expo editorial and advertising content published 
in the Tweed Link: 
 
Issue run date Content type Details Cost 

Tuesday 8 July 2014 Advertisement Call for stallholders and presenters (p.5) $178.20 

Tuesday 15 July 2014 Editorial  Call for stallholders and presenters (p.4) Nil 

Tuesday 5 August 2014 Editorial What's on at this year's Home Expo (p.1) Nil 

Tuesday 12 August 2014 Editorial Home Expo as part of Local Government 
Week activities (p.1) 

Nil 

Editorial Profile of Home Expo presenter,  
Roman Spur (p.2) 

Nil 

Advertisement What's on at this year's Home Expo (p.3) $263.70 

Tuesday 19 August 2014 Advertisement Home Expo - on this weekend (p.3) $263.70 

Tuesday 2 September 2014 Editorial Home Expo major prize winner (p.3) Nil 

TOTAL 3 ads, 5 stories  $712.80 

 
Copies of the published Tweed Link content are provided in Attachment 2. 

Cost 

$712.80 

http://www.tweed.nsw.gov.au/HomeExpo
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Outcome 

Based on a readership of 79 per cent across 40,100 households, the three advertisements 
and five stories about the Home Expo across several issues of the Tweed Link would have 
resulted in approximately 253,432 impressions of the event.  
 
Of the 256 responses to the feedback survey distributed to participants at the Home Expo, 
56 per cent (144 people) listed Tweed Link as one of the ways they found out about the 
event.  This was the highest of all information sources.  

Media coverage 

Council's Communication and Customer Services Unit, through the Communications Officer 
- Media, maintains relationships with key media contacts and issues regular media releases 
and story suggestions for their consideration.  This often results in coverage across a range 
of media including print, radio, television and online.  

Activity summary 

The following media releases were distributed during the lead up to the 2014 Home Expo: 
 

• Monday 21 July 2014 - 2014 'Living for the Future' Home Expo  
• Thursday 7 August 2014 - City dwellers to inspire sustainable living 
• Monday 18 August 2014 - Second 'Living for the Future' Home Expo is here 
• Thursday 21 August 2014 - Ironman star is special guest at Expo 

 
Copies of these media releases are included as Attachment 3. 

Cost 

Nil 

Outcome 

During the promotional period, a total of five media stories were published about the Home 
Expo, details of which are as follows:   
 
Run date Publication Details 

Saturday 2 August 2014 Tweed Daily News Future expo (brief) 

Thursday 7 August 2014 Tweed Daily News City dwellers to inspire sustainable living 

(Profile of Home Expo presenter, 
Roman Spur) 

Thursday 14 August 2014 Tweed Sun Expo focus on home environment 

Thursday 14 August 2014 Tweed Valley Weekly Expo shows the way to sustainable 
future 

Wednesday 20 August 2014 ABC North Coast (online) Building a bird friendly backyard 

(Profile of Home Expo presenter,  
Scott Hetherington) 

 

http://www.abc.net.au/local/photos/2014/08/20/4071174.htm
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Media clippings are included as Attachment 4. 

Paid advertising 

Whereas media coverage is subject to editorial considerations and perceived 
'newsworthiness', paid advertising is a way of ensuring that the key messages are published 
and communicated to the target audience(s).  

Activity summary 

Stockland Hundred Hills supported the 2014 Home Expo as a media sponsor, donating 
$2000 to the promotional budget in exchange for the display of 'Proudly sponsored by 
Stockland Hundred Hills' on all print advertising (excluding Tweed Link).   
 
This boost to the communications budget enabled the negotiation of an $1800 multimedia 
promotional package with Hot Tomato and myGC.com.au, which comprised the following 
elements:  
 
Run date Medium Details Cost 

Monday 18 August -  
Saturday 23 August 2014 

Hot Tomato radio 20 x 15 second radio news sponsorship 
ads 

$1500 

Thursday 21 August - 
Saturday 23 August 2014 

myGC.com.au 300 x 100px  web ad with link to  
Home Expo page on Council website 

$300 

Tuesday 12 August - 
Saturday 23 August 2014 

myGC.com.au 3 x blog posts focusing on simple tips for 
sustainability to appear on the 
myGC.com.au website.   

Content was provided by Council's 
Program Leader Sustainability, Debbie 
Firestone and a link provided back to the 
Home Expo page on Council's website.  

Nil 

Thursday 21 August - 
Saturday 23 August 2014 

myGC.com.au Filmed interview with Council's Program 
Leader Sustainability, Debbie Firestone 
promoting the Home Expo, for inclusion 
in a 'What's On' video to be featured on 
the myGC.com.au website 

Nil 

Friday 22 August 2014 Hot Tomato radio Live cross from outside the Tweed 
Heads Civic Centre promoting the Home 
Expo (on tomorrow). 

Nil 

TOTAL   $1800 

 
Details of the Hot Tomato advertising package are included as Attachment 5. 
 
In addition to the Hot Tomato/myGC package, the following paid advertisements were run 
during the promotional period:  
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Run date Publication Details Cost 

Monday 11 August -  
Monday 25 August 2014 

Echo Netdaily (online) 300 x 100px  web ad with link to  
Home Expo page on Council website 

$150.00 

Saturday 9 August 2014 Tweed Daily News 92 x 129mm print ad, full colour $193.94 

Saturday 16 August 2014 Tweed Daily News 92 x 129mm print ad, full colour $193.94 

Thursday 21 August 2014 Tweed Valley Weekly 85 x 125mm print ad, full colour (p.3) $242.00 

Sub total 1 online, 3 print  $779.88 

Plus Tweed Link  3 print  $712.80 

TOTAL PRINT 1 online, 6 print  $1492.68 

 
Copies of these display advertisements are included as Attachment 6. 

Cost 

$3292.68   
 
Note: This figure includes the $712.80 spent on Tweed Link advertising.  

Outcome 

Although there is no way to comprehensively assess the reach of each paid advertisement, 
the relative success of each placement can be observed through two evaluation 
mechanisms: feedback from event participants, and for online content, the direction of traffic 
to the Home Expo page on the Council website.  
 
The participant feedback form distributed on the day of the event asked "How did you hear 
about today's event?".  Of the 256 responses, the following answers were provided (shown 
with the relevant advertising spend for comparison purposes):  
 
Source Number % converted Ad spend % spend 

ABC (radio, online) 7 3% $0 N/A 

Council (all) 17 7% $0 N/A 

Council (website) 12 5% $0 N/A 

Echo Netdaily 0 0 $150.00 5% 

Hot Tomato / myGC.com.au 10 4% $1800 55% 

Tweed Daily News 89 35% $387.88 12% 

Tweed Link 144 56% $712.80 22% 

Tweed Valley Weekly 54 21% $242.00 7% 

Word of mouth / personal interaction 36 14% $0 N/A 
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Thirty-two per cent of respondents said they found out about the event from two or more 
sources.  
 
These figures highlight the Tweed Link as having the greatest return on advertising 
investment, although it is important to note that this advertising was also supported by five 
editorial articles, which would have contributed to the awareness raised by this publication.  
 
By this measure, Tweed Daily News and Tweed Valley Weekly also represented good value 
for money. 
 
Conversely, the significant spend on the Hot Tomato / myGC.com.au campaign, despite 
providing good exposure across multimedia channels, does not appear to have directed a 
large number of people to the event.   
 
The Echo Netdaily advertisement was not mentioned at all in the feedback survey.  
 
In terms of the direction of traffic to the Council website, the following direct site 'entrances' 
to the Home Expo page were recorded: 
 

• 17 from myGC.com.au 
• Nine from echo.net.au  
• Three from Tweed Daily News websites 

 
The number of entrances from myGC.com.au suggests there is value in the online content 
(i.e. ad and blog) component of the Hot Tomato / myGC package, which was a free 'value-
add'.  This figure neither supports nor negates the assessment of the value of this package 
based on the event participant feedback.  
 
The Echo Netdaily advertisement, despite being low-cost and generating some leads, did 
not provide a strong return on investment.  

Online events listings 

Given the focus of the Home Expo was on simple and cost-effective ways to be more 
sustainable at home, it made sense to target members of the community interested in 
attending free events.  Online community events listings provided a platform already 
recognised and used by the community, from which to spread the word about the event.  

Activity summary 

Free online events listings were posted on the following sites: 
 

• ABC North Coast Events 
http://www2b.abc.net.au/EventCentral/View/event.aspx?p=15&e=16545097 

 
• Destination Tweed Events 

http://destinationtweed.com.au/events/living-for-the-future-home-expo/  
 

• myGC Events 
http://www.mygc.com.au/events/living-for-the-future-home-expo/  

 
  

http://www2b.abc.net.au/EventCentral/View/event.aspx?p=15&e=16545097
http://destinationtweed.com.au/events/living-for-the-future-home-expo/
http://www.mygc.com.au/events/living-for-the-future-home-expo/
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• Tweed Daily News Events 
http://www.tweeddailynews.com.au/things-to-do/living-for-the-future-home-
expo/73636/  

 
• Tweed Shire Council What's On 

http://www.tweed.nsw.gov.au/whatson  
 
A listing was also submitted to mycommunityconnect.com.au, but was not posted.  
 
Snapshots of these event listings online are included as Attachment 7. 

Cost 

Nil 

Outcome 

The following direct 'entrances' to the Home Expo page on the Tweed Shire Council website 
were reported:  
 

• 17 from myGC.com.au 
• Three from Tweed Daily News websites 
• Two from the Destination Tweed website  

 
In addition to this, seven of the respondents to the participant feedback survey (3%) noted 
ABC as one of the sources from which they learned about the event.  
 
It is unclear whether the traffic from the ABC, myGC and Tweed Daily News websites was 
generated from these events listings or other content on the site.  
 
Nevertheless, given that these listings were free and took a very small amount of time to 
generate, there is no reason to exclude them from future campaigns of this nature.  

Participant feedback survey 

As has been previously mentioned, a participant 
feedback survey was distributed at the Home 
Expo to seek comment about the event.   

Activity summary 

The survey was designed to be quick and easy 
to complete, while providing useful information 
to the Home Expo organising team about event 
communications, attendance, feedback on the 
workshops and opportunities for improvement.  
 
To encourage people to provide their feedback, the survey doubled as an entry form for a 
number of prize draws on the day.  Participants were required to complete the feedback 
form in order to enter the prize draws.  
 
The survey was designed, printed and analysed in-house by Council staff.  
 

Figure 4: Attendees completing the feedback survey 

http://www.tweeddailynews.com.au/things-to-do/living-for-the-future-home-expo/73636/
http://www.tweeddailynews.com.au/things-to-do/living-for-the-future-home-expo/73636/
http://www.tweed.nsw.gov.au/whatson
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A copy of the survey is included as Attachment 8. 

Cost 

Nil 

Outcome 

A total of 256 responses were received.  Key findings include: 
 

• 25 per cent of respondents (61 people) were return visitors who also attended the 
2013 event.  
 

• 88 per cent of respondents (224 people) lived within the Tweed Shire, and 49 per 
cent (125 people) lived within the core target postcode areas of 2485 (Tweed Heads, 
Tweed Heads West etc) and 2486 (Tweed Heads South, Banora Point, Bilambil etc). 
 

• 56 per cent of respondents (144 people) listed Tweed Link as one of the ways they 
found out about the event.  This was the highest of all information sources.  
 

• 93 per cent of respondents (237 people) said they would return to another, similar 
event.  
 

• When asked for 'One thing I'd keep' and 'One thing I'd change', responses included:  
 

One thing I'd keep One thing I'd change 

A lovely rainy day 
All of it 
All try solar power 
Beekeeping presentation 
Brochures 
Competitions 
Debbie 
Displays 
Diverse stalls 
DIY cabin 
Everything 
Extended time 
Food 
Friendly welcome 
Get bigger 
Good undercover venue 
Granny flats 
Great location 
Green Clean 
Green energy 
Healthy food stall 
Ideas, architectural and design vendors 
Indoors 
Info in other formats (not just talking) 
Information stalls 
Keep it local 
Kids' activities 
Layout good 

A few more options 
Add roof insulation 
Airconditioning  
Better signage on exhibits 
Bigger next year 
Bird friendly yards 
Champagne tent 
Change date to Sept/Oct 
Composting  
Easier setup of plant area 
Heaps of small pencils 
Hot water systems 
Info on ceiling insulation 
Less cleaning products 
Less non-house related stands 
Less selling products more info stands 
Less weird people 
Let more people know 
Lighting in Civic Centre is very dull 
Loudspeaker talking too loud  
Map for venue used for talks 
More building info 
More community/NGOs 
More construction type stallholders 
More details and times of workshops 
More displays 
More environmental building products 
More exhibits 
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One thing I'd keep One thing I'd change 

Local businesses 
Local eco business shows 
Lots of stalls 
Love the hemp 
More green products 
Native garden display outside 
Nursery 
Plants/garden info 
Pool info 
Prizes 
Rainforest gardens 
Saving power, vege growing 
Solar energy 
Spurtopia 
Stallholders 
Sustainable living free entry & prizes 
The event 
The food 
The music 
The variety of stalls 
The venue 
Tweed Climate Action Now 
Variety of events/workshops 
Verbal presentations, workshops 
Voice over info 
Workshops 

 

More flyers re: workshops 
More home insulation products 
More info on solar (stand alone system) 
More info on storage batteries 
More kid interests 
Much more publicity about workshops 
More off-grid stuff 
More on insulation 
More on solar  
More parking 
More plants for sale 
More solar hot water 
More stallholders 
Music too loud 
Name tags for visitors 
No cleaning systems with micro plastics 
Non slippery floor 
Poster of workshops posted at entrance 
Rain 
Somebody on the door 
Vegetable plants for sale 
Weed samples, education 
Worm farming 

 

 
• When asked "What is one thing you learned or will take away from today's Home 

Expo", responses included: 
 

o A lot more about solar power….a lot …merit 
o A lots of space is not needed to have a vege garden 
o About design/solar/spurtopia/wall insulation 
o Affordable housing 
o Affordable ways to wash, clean, save $ on gardening & the sharing of ideas THANK YOU 
o All different products available to purchase. Great to see the variety on show. 
o Amount of solar power that can be produced 
o Any information is good information 
o Architectural design 
o Awareness of local council & businesses 
o Backyard food garden 
o Battery storage of solar generated power 
o Beekeeping 
o Benefit of healthy environment 
o Better building materials are very accessible 
o Better mulching options 
o Bird friendly backyard information, other useful eco friendly information 
o Cleaning materials 
o Climate change & bank divestment 
o Community support 
o Confirmation that we are on the right track in our home 
o Council is a good resource for sustainable living 
o Council is trying to help sustain the environment 
o Different types of solar 
o Discovered mono walls - new product 
o Eco options for the house 
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o Energy efficiency of LED lighting 
o Environment is important 
o Everyone can make a difference 
o Everything can be natural 
o Fun 
o Gardening tips, cleaning products 
o General improvement of knowledge 
o Growing own fruit & veg 
o Help with asbestos (Systexx) 
o Hemp products, cleaning products 
o Home improvements to reduce cost & improve our community 
o Hose connection to adjust water flow, save water and save money 
o How simple & easy to do things naturally 
o How to grow organic foods 
o How to incorporate green ideas into building 
o How to live more sustainably 
o How to look after environment a lot better 
o How to refurbish polished items 
o How we all must be wiser about our environment 
o I can install a 10000L water tank without approval 
o Info about native plants 
o Inspiration 
o Install 20 sq cabin without approval 
o interesting building materials 
o Interesting, useful 
o Keep thinking green 
o Learned about new products and companies 
o Live green 
o Local pure products and native plants 
o Many great things to improve home & garden 
o Modern technology how it helps 
o Mono wall 
o More and more pursuits in eco-friendly outcomes 
o More info on native gardens 
o More interest in sustainable living to reduce costs and help environment 
o More ways to help sustain environment and reduce costs and wastage 
o Native plants in Tweed 
o People are increasing their consciousness 
o Phone power company for off peak tariff 
o Planning a house 
o Power saving pool pump 
o Price on solar power to energy bill. LED new lighting 
o Reusing household items to make useful garden aids 
o Save power costs & environment 
o Self watering from 'Roman' was great 
o So much great info/brochures everywhere. Keen to come again next year 
o Solar energy 
o Sustainability can be done cheaply & easily 
o Sustainability is the key to savings 
o Sustainability needs to become the "norm…FAST!! 
o Sustainable building products including hemp masonry 
o Sustainable buildings, insulation 
o Sustainable garden 
o Sustainable living is the key to the future 
o Sustainable living tips re: solar panels (make your own) 
o Systexx has possibilities 
o Tap attachment to reduce water pressure to reduce water usage 
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o That in today's climate we have to start living sustainably 
o That the price of materials needs to be affordable to be utilised more 
o The benefits of solar power 
o The different sustainable products 
o The no. of people concerned about the environment 
o There are ways to be economical around the home without a lot of cost 
o There is a lot more sustainable/eco choices around than one would think 
o Thermal mass 
o Things that can be used to extend homes different from usual bricks/wood 
o Vegie/herb garden plan. Inspiration to do better! 
o Vinyl wallpaper is toxic 

Digital signage (QFlow) 

Digital signage (known as QFlow screens) in Council's customer service centres at 
Murwillumbah and Tweed Heads displays information about Council programs and services.  
This content is managed internally by Council officers.  

Activity summary 

Digital signage promoting the 2014 Home Expo 
was added to the screens at both Murwillumbah 
and Tweed Heads from Wednesday 9 July until 
Monday 25 August 2014. 
 
A copy of the content displayed on the QFlow 
digital signage screens is included as 
Attachment 9. 

Cost 

Nil 

Outcome 

Together the Murwillumbah and Tweed Heads customer service centres receive several 
hundred walk-in customers per week. Based on an 'active' period of (approximately) six 
weeks, the message on the digital signage had significant potential reach.  
 
While there is no sure way to measure the reach of this message, it has value as a passive 
information source, at a time and place where people are already engaged and thinking 
about Council and its services.  
  

Figure 5: Image used on digital signage 
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Venue signage 

Venue signage fulfils dual purposes of pre-event promotions and aiding navigation to the 
event site on the day.  

Activity summary 

Two 1200 x 1800mm signs were designed and printed in-house for display at the roadside 
entrance to the Tweed Heads Civic Centre from Monday 4 August until after the event.  
 
A copy of the venue signage design is included as Attachment 10. 

Cost 

There was a cost of $180 for the production of the two roadside signs, which was covered in 
the project budget, and therefore imposed no cost on the communications budget.   

Outcome 

The venue signage provided a promotional and navigational aide.  

Printed materials 

Printed materials such as posters, flyers, brochures etc are a simple, attractive and cost-
effective way of communicating additional detail about Council initiatives.  

Activity summary 

The following printed materials were created to promote the Home Expo:  
 

• Event program 2014 
• Flyer: Meet our local stallholders  
• Flyer: Attend a workshop 
• 2014 Home Expo poster 

 
Printed copies of these materials were put up in the customer service areas of Council's 
Murwillumbah and Tweed Heads offices, and were distributed electronically to stallholders 
and presenters to be put up in their businesses and distributed to their networks.   
 
A small number of these files were also printed for use at the Home Expo itself.  To 
minimise costs all printing was done in-house and carbon neutral paper was used.  
 
Digital copies of these files were available for download from the Home Expo page.   
 
Copies of the printed materials are included as Attachment 11. 

Cost 

Nil 
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Outcome 

In the lead up to the event, and on the day, the event program, flyers and poster provided 
the community with important details about the types of businesses and organisations that 
would be present at the event, the timing and content of the workshops, and details of the 
prizes that would be available on the day.  Without these materials, there would have been 
limited opportunities for the public to learn about these details.  

Evaluation  

In preparing the communications plan for the 2014 'Living for the Future' Home Expo, the 
following measures of a successful communications program were identified: 
 
Objective Result 

Broad community awareness 
of the 2014 Home Expo 

The broad and diverse communications schedule included: 

• 20 x radio advertisements 
• 3 x Tweed Link advertisements 
• 3 x print advertisements 
• 2 x online advertisements 
• 5 x Tweed Link articles 
• 5 x media releases 
• 5 x media stories 
• 5 x online events listings 
• 3 x online blog posts 
• 1 x online video content  
• 1 x radio live cross 
• plus printed and online information materials and internal 

communications. 

The participant feedback survey revealed that more than 32 per cent of 
respondents found out about the Home Expo from two or more information 
sources. 

Increase year on year 
attendance at the Home Expo 

2013 attendance was around 600; 2014 attendance was around 350-400.  

Although this year's attendance did not meet last year's, given the cold and 
rainy weather on the day, and the positive feedback received from attendees, 
presenters and stallholders, it is considered a positive result.  

 
A series of evaluation questions was also set to determine the success of the 
communications program.   
 

1. Was the original communications objective met?  
 

The objective was to: 
 Maximise attendance at the 2014 Home Expo and in doing so, increase the 

education of Tweed Shire residents and ratepayers about opportunities to improve 
sustainability in the home.  

 
The event organising team was satisfied with the number of attendees (350-400) at the 
2014 'Living for the Future' Home Expo, which despite being less than the 2013 
attendance figures (600) was a positive result given the cold and rainy weather on the 
day and the positive feedback received from participants, presenters and stallholders.  
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In terms of increasing the education of Tweed Shire residents and ratepayers, the 
feedback obtained from the participant surveys (in response to the question 'What is 
one thing you learned or will take away from today's Home Expo?') suggests an 
increase in both interest in and awareness of opportunities to improve sustainability in 
the home. 

 
2. What are the main lessons learned and why? 

 
Lesson learned Why 

Tweed Link is an invaluable communications tool More than half of respondents to the feedback 
survey said they heard about the Home Expo 
through the Tweed Link. 

The return on investment was the highest of all 
paid promotional tools, accounting for just 22 per 
cent of the overall advertising expenditure. 

Being produced in-house, the Tweed Link 
presents a unique ability for Council to control the 
timing and detail of editorial messages as well as 
the placement of ads.  

It is the only newspaper to be delivered to all 
households in the Tweed Shire. 

An event of this scale requires a significant human 
resource investment, particularly in relation to 
communications.   

Development and delivery of the communications 
program, particularly in the month leading up to 
the event, demanded almost full-time attention 
from one member of the communications team. 

The Hot Tomato / myGC advertising package was 
perhaps not the best fit for this event.  

The return on investment was not as strong as 
had been anticipated, which suggests a 
disconnect between the Home Expo message and 
the Hot Tomato / myGC audience. 

In spreading the sustainability message, the 
Home Expo is also a positive exercise for 
Council's own image and reputation. 

Verbal feedback received by Council officers at 
the event, and comments made in the feedback 
survey indicated a positive perception of Council 
by event attendees.  Comments included: 

• Council is a good resource for sustainable 
living 

• Council is trying to help sustain the 
environment 

• Thank you for being a proactive council. 
We enjoy the things you do for our 
community. 

Conclusion 
A strategic and robust communications program contributed to the second 'Living for the 
Future' Home Expo being a well attended event that received considerable positive 
feedback from attendees, stallholders and presenters alike.  A broad, multimedia approach 
to promotions ensured the key messages were disseminated to the core communities of 
interest, creating a positive impact on Council's image and reputation in the community and 
boosting the profile of local businesses.   
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Attachment 1 
Communications budget 



Home Expo 2014
Communications Budget
Page 1

Medium Budget Actual Run date Details

Tweed Link 750.00$           178.20$           25-Jun Call for presenters, stallholders

267.30$           12-Aug What's on @ Home Expo this year

267.30$           19-Aug Home Expo is on this weekend

Subtotal 750.00$          712.80$          37.20$               

Print advertising 1,250.00$        150.00$           11-25 Aug Echo Netdaily (online)

193.94$           09-Aug Tweed Daily News

193.94$           16-Aug Tweed Daily News

242.00$           21-Aug Tweed Valley Weekly

Subtotal 1,250.00$       779.88$          470.12$             

Subtotal PRINT 2,000.00$        1,492.68$        507.32$              

Hot Tomato / myGC 1,500.00$        1,500.00$        18-23 Aug 20 x radio news sponsorship ads

300.00$           300.00$           21-23 Aug What's On?  banner ad 300 x 100px

-$                -$                21-23 Aug What's On?  video content

-$                -$                25 Jul - 23 Aug myGC.com.au blog content

Subtotal 1,800.00$       1,800.00$       -$                   

TOTAL 3,800.00$   3,292.68$   507.32$         



 

 

Attachment 2 
Tweed Link content 



Tweed Link 
Tuesday 8 July2014 

Advertisement: Call for stallholders, presenters 



Tweed Link 
Tuesday 15 July 2014 

Editorial: Call for stallholders, presenters 



Tweed Link 
Tuesday 5 August 2014 

Editorial: What’s on at this year’s Home Expo 



Tweed Link 
Tuesday 12 August 2014 

Editorial: Profiling presenter 
Roman Spur 

Editorial: Home Expo as part 
of Local Government week 
activities 

Advertisement: Home Expo 



Tweed Link 
Tuesday 19 August 2014 

Advertisement: Home Expo on this weekend 



Tweed Link 
Tuesday 2 September 

Editorial: Home Expo major prize winner 
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To view media releases online or to unsubscribe visit http://www.tweed.nsw.gov.au/MediaCentre/MediaCentre.aspx Page 1 of 1 
 

  

Monday 21 July 2014 
 
2014 'Living for the Future' Home Expo 
Registrations closing soon 

 
Don't miss your chance to share your specialist knowledge, products or services to help people be more 
sustainable at home. 
 
Presenters and stallholders for this year's '2014 'Living for the Future' Home Expo need to get registered by this 
Wednesday 23 July at close of business. 
 
The Home Expo will take on Saturday 23 August 2014, from 9am until 2pm at Tweed Heads Civic Centre and successful 
presenters and stallholders will be notified by Monday 28 July. 
 
"We're looking forward to showcasing the fantastic local businesses and sustainability experts that this area has to offer 
as we advertise the Home Expo over the next month" says Debbie Firestone, Council's Program Leader-Sustainability. 
 
"Register by this Wednesday to make the most of our promotions." 
 
This is the second year Council has coordinated the Expo, which will again showcase the latest ways to help make 
homes more economical, energy-efficient and self-sufficient. 
 
Applications have already been received from local businesses who are offering some generous discounts and prizes. 
 
Exciting workshop presenters have registered to share their knowledge about easy, practical ways to improve the cost, 
comfort, health and environmental impact of our homes and lifestyles. 
 
The 'Living for the Future' Home Expo will once again bring together a range of local product and service providers with 
solutions to help cut water and power bills, make homes more environmentally sustainable and more liveable for people 
of all ages.  
 
More information can be obtained at www.tweed.nsw.gov.au/HomeExpo or by calling Council's Sustainability Program 
Leader on (02) 6670 2400 

 
 - ends - 

http://www.tweed.nsw.gov.au/MediaCentre/MediaCentre.aspx
http://www.tweed.nsw.gov.au/HomeExpo
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Thursday 7 August 2014 
 
City dwellers to inspire sustainable living 
Living for the Future Home Expo on show soon  

 
Amongst the skyscrapers of Brisbane is what Roman Spur and Jana Cejnarova call their "small kingdom". 

It is beautiful, simple, inspirational and above all sustainable. 

It's their way of showing that city-dwelling Australians can live in rental properties and still make sustainable 
choices. 

Roman and Jana will be bringing their tips on a sustainable lifestyle to the 2014 'Living for the Future' Home 
Expo on Saturday 23 August 2014 from 9am until 2pm at Tweed Heads Civic Centre. 

"We want to inspire people to live more sustainable lives," Roman said.    

"We thought it would be a good idea to come to the Tweed because people in the area are very interested. We 
will be sharing our experiences on many things like growing your own food, gardening, health and urban 
farming, and how renters can enjoy sustainable living."     

Formerly of the Czech Republic, Roman is a Sustainable Building Engineer, designing buildings in the most 
energy-efficient and sustainable way. Jana works in childcare, helping to bring up a new generation of bright 
and environmentally-conscious children.  

"Our preferences were driven by the functionality and simplicity of a small flat, close proximity to work, 
opportunity for growing our food and creating a local community. And we found it – a unit in a block of five 
units with a big backyard in New Farm." 
 
Despite living in an apartment block for the past five years, the couple have successfully adopted a self-
sufficient lifestyle, saying it has enhanced their lives, lowered living expenses and enabled them to be 
environmentally aware without compromising comforts and incurring extra costs. 

"For us it's all about sharing. Anything is possible to achieve if you do what you love to do," Roman said. 

This is the second year Council has coordinated the Expo, which is again set to showcase the latest ways to 
help make homes more economical, energy-efficient and self-sufficient and Council's Program Leader-
Sustainability Debbie Firestone said the response has been fantastic. 

"We're looking forward to showcasing the amazing local businesses and sustainability experts that this area 
has to offer and provide a one-stop shop of solutions to help cut water and power bills, make homes healthier, 
more comfortable and more environmentally sustainable," Ms Firestone said. 
 
More information can be obtained at www.tweed.nsw.gov.au/HomeExpo or by calling Council's Sustainability 
Program Leader on (02) 6670 2400.       
 
 
 

 
 - ends - 

http://www.tweed.nsw.gov.au/MediaCentre/MediaCentre.aspx
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Monday 18 August 2014 
 
Second 'Living for the Future' Home Expo is here 
The one stop annual event for sustainability at home 

 
Want to live comfortably for less? Come and explore all things sustainable at the 'Living for the Future' Home 
Expo at Tweed Heads Civic Centre on Saturday 23 August.   
 
This fun, free, family-friendly event celebrates eco-living at home and in the community, and will be a hub of information 
and ideas for sustainable homes and in our community. 
 
Over 23 local suppliers of home design, renovation and sustainable living products and services will be there and one 
lucky visitor to the expo will win a 1.5-kilowatt solar power system. Former Ironman champion Trevor Hendy will also be at 
the Expo, and is donating a free registration to join his 12-week online 'Boot Camp for the Soul'.  
 
The Living for the Future Home Expo will bring together a range of local product and service providers with solutions to 
cut water and power bills, make homes more environmentally sustainable and more liveable for people of all ages. 
 
This is the second year Council has coordinated the Expo, which is again set to showcase the latest ways to help make 
homes more economical, energy-efficient and self-sufficient and Council's Program Leader-Sustainability Debbie 
Firestone said the response has been fantastic. 
 
"Trade stalls will make it easy for people to see a range of the options available and at the same time, talk to experts on 
many issues of sustainability," she said. 
 
"The expo will feature some fantastic offers from local businesses that have solutions to cut water and power bills, make 
homes more comfortable and environmentally sustainable. 
 
"There's something at the expo for everyone, whether you rent or own your own home or if you are considering building or 
renovating in the future." 
 
Mayor of Tweed, Councillor Barry Longland, said Council was keen to play a leading role in helping people with practical 
ways to reduce our impact on the environment. 
 
"We're also inviting community members to participate in free workshops to gain practical knowledge about how to be 
more sustainable at their place," Cr Longland said. 
 
"There are some amazing, innovative and affordable solutions being adopted in other areas and this event will examine 
how they can be adapted to the Tweed environment and the lifestyles of our residents. 
 
"This event is also another way Council is working with the business community, to boost the local economy." 
 
 
 
 

 - ends - 
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Thursday 21 August 2014 

 

Ironman star is special guest at Expo 

Opening is just days away     

 
Ironman champion Trevor Hendy will be the special guest at this Saturday's free 'Living for the Future' 
Home Expo. 
  
Trevor is a former professional athlete, reaching the pinnacle of his sport, winning several World Ironman 
Championships in the sport of Surf Life Saving and will be giving one lucky person the chance to join his 'Boot 
Camp for the Soul', a 12-week online transformation for your soul, mind and body. 
 
"I am honoured to put my name behind the second annual Living for the Future, sustainable home expo. True 
sustainability comes from internal and external changes, we have to not only change the way we do things but 
also the way we see things," Trevor said. 
 
"Often when we talk about sustainability, we are introducing more things 'to do' to live sustainably. I am totally 
in support of the necessary changes we need to make but also convinced that true sustainability comes from 
taking a different perspective to the same old argument or situation. When we change our mind and look at 
things from a more holistic perspective, we also make magic possible."   
 
Trevor believes true sustainability and true progress comes from new thinking, most importantly, comes from 
new thinking that is inspired by issues of the heart.   
 
"I realise there are so many things I can do better. For that reason I am looking forward to what I can learn at 
the expo and how I can contribute.” 
 
The 2014 'Living for the Future' Home Expo will showcase hands-on practical ways to cut costs, make homes 
more comfortable and be more environmentally friendly. 
 
With free activities for the kids, great food and local organic coffee on-site, there's sure to be something for 
everyone who comes along:  

 Meet Roman Spur, Spurtopia Sustainability Guru as featured on ABC Gardening Australia, who's 
transformed his place in Brisbane into an urban example of sustainable living 

 Join in any of the free 20 minute workshops about beekeeping, climate change, sustainability in rental 
properties, site design, external shading options, healthy homes and more  

 Go in the draw for prizes including native tree nursery vouchers, backyard garden consultations, and a 
solar power system valued at $3,500. 

Council's 'Living for the Future' Home Expo was launched in 2013 as a free, family-friendly event offering a 
one-stop-shop of stalls and practical workshops to help people embrace sustainable living principles and find 
out more about smart housing designs and renovations.  
 
For more details or visit www.tweed.nsw.gov.au/homeexpo 
 
 
 

 
 - ends - 

http://www.tweed.nsw.gov.au/homeexpo
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Media clippings 



Media coverage 
ABC North Coast  

Wednesday 20 August 2014 
 
http://www.abc.net.au/local/photos/2014/08/20/4071174.htm  

http://www.abc.net.au/local/photos/2014/08/20/4071174.htm
http://www.abc.net.au/local/photos/2014/08/20/4071174.htm


Media coverage 
Tweed Daily News 

Thursday 7 August 2014 
 

Saturday 2 August 2014 
 

http://www.abc.net.au/local/photos/2014/08/20/4071174.htm
http://www.abc.net.au/local/photos/2014/08/20/4071174.htm


Media coverage 
Tweed Sun    

Thursday 14 August 2014 
 

http://www.abc.net.au/local/photos/2014/08/20/4071174.htm


Media coverage 
Tweed Valley Weekly  

Thursday 14 August 2014 
 

http://www.abc.net.au/local/photos/2014/08/20/4071174.htm


 

 

Attachment 5 
Hot Tomato advertising 



Proposal

Proposal:

Order Number:

 15787

Start Date:

End Date:

18/08/2014

23/08/2014

21/07/2014 10:13:59AMPrinted: Scott GreenBooked By:

Account Manager:

CLIENT:

Tweed Shire Council

Tumbulgum Road 

Murwillumbah   Nsw   2484

Campaign Name: Tweed Shire Council

Kirk Koster

1 2 3 4 5 6 7 8 9 10 11Station Timezone 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 3029 Rate Amount31 CountLen Type TailAug-14

S SF M T W T F S S M T W T F S S M T W T F S S M T W T F S S

 4  4  4  3  3  2  75.00  1,500.00 20 10News Credit AHot Tomato

 1  300.00  300.00 1myGC What's On 300(w) x 100(h)pxmyGC

 1,800.00 21

Station Avg RateCount Amount

 75.00 20  1,500.00Hot Tomato

 300.00 1  300.00myGC

Date Description Station Amount

22/08/2014 Live Cross - Fri 22/8 at 12.30pm  0.00Hot Tomato

Special Instructions:

Please note, the "What's On?" package includes both an on-line banner advert to start on myGC on Monday the 18th and is supported by inclusion in the weekly video segment (to be recorded on Wed 20th and uploaded 

on Thu 21st of August).

Authority To Broadcast

Proposal Amount (excluding tax)  1,800.00

GST  180.00

Net Due $1,980.00

I, herby accept this schedule, and Investment with the Terms and Conditions outlined in the campaign presentationl which will be broacast on the Hot Tomato 

Broadcasting Company, 102.9 Hot Tomato. All payments are to be made in advance unless approved as per Credit Application and conditions.

Client Approval

Name

Signature

Date

Office Use Only

Sales Manager

Date

Recoveries

Office Use Only:  E  A



News Credit Script  

SCRIPT APPROVAL - Please read and sign. 
I have read the above script and agree that all wording and direction is true and correct.  I consider this script approved for 
production and understand that any change(s) requested after my approval may affect my scheduled commercial placement.   
Signed: 
Client Approval: _____________________________________ Date:______________________________ 
 
Please return your approval via email to kmroz@hot-tomato.com.au 

 

Client: Tweed Shire Council 
 

Date written: 1/08/14 
Product: Home Expo and Summit 2014 - THIS Acc Mgr: Kirk 
Length: 10 SEC Recorded Writer: MICH 
 

Start Date: 18/08/14  End Date: 22/08/14 
Key No: TSC180814-NEWS Cart: 8363 

 

              (SFX- Electrical Field Drone Bed) 

              (MVO- Kirk to Voice for change) 

 

Prizes…Workshops and solutions for sustainable living  

At the FREE Living for the Future Home Expo. 
This Saturday at Tweed Heads Civic Centre.  
See Tweed Shire Council Website for details  
 
 
Client: Tweed Shire Council 

 
Date written: 1/08/14 

Product: Home Expo and Summit- 2014 TODAY  Acc Mgr: KIRK 
Length: 10 SEC Recorded Writer: MICH 
 

Start Date: 23/08/14  End Date: 23/08/14 
Key No: TSC230814 -NEWS Cart: 8364 

 

 

Prizes…Workshops and solutions for sustainable living  

At the FREE  Living for the Future Home Expo. 
On Today at Tweed Heads Civic Centre.  
See Tweed Shire Council Website for details  
 

mailto:kmroz@hot-tomato.com.au


Online advertising 
myGC.com.au 

Home Expo  
advertisement 



What’s On page 
mygc.com.au 

http://www.mygc.com.au/photosvideos/whats-on-the-gold-coast-this-weekend-august-22nd-to-24th-2014/  

Home Expo featured 
in ‘What’s On’ video 

http://www.mygc.com.au/photosvideos/whats-on-the-gold-coast-this-weekend-august-22nd-to-24th-2014/
https://www.youtube.com/watch?v=aa1tiuxfmNg&list=UUYFAnlEzg5PhEJ1FOW2SQfQ


Blog post 01 
myGC.com.au 

http://www.mygc.com.au/news/cheap-and-easy-ways-to-lower-your-winter-power-bill/  

http://www.mygc.com.au/news/cheap-and-easy-ways-to-lower-your-winter-power-bill/


Blog post 02 
myGC.com.au 

http://www.mygc.com.au/news/why-you-should-be-eating-sustainable-food/  

http://www.mygc.com.au/news/why-you-should-be-eating-sustainable-food/


Blog post 03 
myGC.com.au 

http://www.mygc.com.au/news/why-we-need-smart-sustainable-transport/  

http://www.mygc.com.au/news/why-we-need-smart-sustainable-transport/


 

 

Attachment 6 
Other paid advertising  



Online advertising 
Echo.net.au 

Home Expo ad linked  
to Council website 

http://www.echo.net.au/  

http://www.echo.net.au/


Print advertising 
Tweed Valley Weekly 

Page 3, Thursday 21 August 2014 
(8.5 x 12.5cm) 



Print advertising 
Tweed Daily News 

Saturday 9 August 2014 and  
Saturday 16 August 2014 
 
3x3 module (92x129mm) 
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Online event listings 



Event Listing 
mygc.com.au  

http://www.mygc.com.au/events/living-for-the-future-home-expo/  

http://www.mygc.com.au/events/living-for-the-future-home-expo/


Event Listing 
Tweed Daily News 

Home Expo event listing 

http://www.tweeddailynews.com.au/things-to-do/living-for-the-future-home-expo/73636/  

http://www.tweeddailynews.com.au/things-to-do/living-for-the-future-home-expo/73636/


Event Listing 
Destination Tweed 

http://destinationtweed.com.au/events/living-for-the-future-home-expo/  

http://destinationtweed.com.au/events/living-for-the-future-home-expo/


Event Listing 
Tweed Shire Council ‘What’s On’ 

http://www.tweed.nsw.gov.au/whatson  

Home Expo  
event listing 

http://www.tweed.nsw.gov.au/whatson


Event Listing 
ABC North Coast 

http://www2b.abc.net.au/EventCentral/View/event.aspx?p=15&e=16545097  

Home Expo event listing 

http://www2b.abc.net.au/EventCentral/View/event.aspx?p=15&e=16545097


 

 

Attachment 8 
Participant feedback survey 



HOME EXPO PRIZE ENTRY FORM   
Complete this form to enter the draw to WIN prizes throughout the day!  

  August 2014  
    

Your name: ____________________________________________________________________ 

Phone: ______________________________  Postcode: ______________________________ 

 
 
1. Did you attend last year's Home Expo?  YES   /   NO 
 
 
2. How did you hear about today's event?  Tick all that apply. 
 

  Online - Council website    Print - Tweed Daily News 
  Online - myGC.com.au    Print - Tweed Valley Weekly 
  Radio - Hot Tomato radio    Word of  mouth  
  Print - Tweed Link    Other: _______________________ 

 
 
3. Help us plan for an even better Home Expo next year: 
 

One thing I'd keep is...  One thing I'd change is... 
   

 
 
4. Did you attend any of the workshops today?  If so please rate (circle) your experience 

from 5 for 'excellent' to 1 for 'poor'.  
 

Sustainable living in a rental property  5  4  3  2  1 
Creating healthy homes  5  4  3  2  1 
A beginner's guide to backyard bee keeping  5  4  3  2  1 
Evidence of climate change in the Tweed  5  4  3  2  1 
Making the most of your home site  5  4  3  2  1 
Cheap external shading for your home  5  4  3  2  1 
Bird-friendly backyards  5  4  3  2  1 
Growing organic food  5  4  3  2  1 

 
 
5. Would you come to another event like this one? YES   /   NO 

 
 

6. What is one thing you learned or will take away from today's Home Expo? 
 
 _____________________________________________________  
 _____________________________________________________  
 
 

Thanks for your feedback! 
Place your completed form into the entry box and listen out for the regular prize draws throughout the day. 



 

  August 2014  
    

Complete the form over the page to enter 
the draw to WIN some fantastic prizes from 
our sponsors and stallholders including:  
 

A 12-week online  
‘Boot Camp for the Soul’ with  
former Ironman, Trevor Hendy 

Garden consultations, 
valued at $70 each, from  

Nourish Backyard Food Garden 

Burringbar Rainforest Nursery  
vouchers donated by  

Tweed Landcare 

…and visit the SAE Group stall to enter 
the draw to win a 1.5kW solar system! 

 
Proudly supported by 
 

 
 



 

 

Attachment 9 
Digital signage 



HOME EXPO
Saturday 23 August 2014 

9.00am - 2.00pm  

TWEED HEADS CIVIC CENTRE

FREE

For more information visit www.tweed.nsw.gov.au/HomeExpo

A one-stop-shop of local trade 
stalls and practical, hands-on 
workshops to help you: 

99 save energy costs

99 be water efficient

99 reuse resources and  
	 reduce waste

99 enhance the local environment

99 cut greenhouse gas emissions

99 achieve food and energy  
	 self-sufficiency



 

 

Attachment 10 
Venue signage 



 



 

 

Attachment 11 
Printed materials 



Tweed Shire Council

Event Program

August 2014

10am
Roman Spur 
Spurtopia

Sustainable living in a rental property

10.30am
Elise Corcoran 
Natural Designer Homes

Creating healthy homes

11am
Kate Miller 
Gold Coast Amateur Beekeepers

A beginner’s guide to backyard bee keeping

11.30am
Greg Reid  
Tweed Climate Action Now

Evidence of climate change in Tweed

12pm
John Lynch 
Tweed Shire Council

Making the most of your site during home 
design and renovations

12.30pm
Richard Swinton 
home renovation expert

Cheap external shading for your home

1pm
Scott Hetherington 
local wildlife ecologist

Bird-friendly backyards

1.30pm
Roman Spur 
Spurtopia

Growing organic food

Connect with more than 20 local businesses, community groups and Council  
programs offering a range of products, services and information to help make  
your home more healthy, comfortable and environmentally-friendly.

Live and interactive workshops

Local stallholders



Saturday 23 August, 9am - 2pm   |   TWEED HEADS CIVIC CENTRE, BRETT STREET

HOME EXPO

LIVING FOR THE FUTURE

FREE

Between workshops, connect 
with stallholders from more than 
20 local businesses, community 
groups and Council programs 
who will be on hand with a 
range of products, services and 
information to help make your 
home more healthy, comfortable 
and environmentally-friendly.

Proudly supported by

JOIN IN A HANDS-ON WORKSHOP
Creating healthy homes
Elise Corcoran of Natural 
Designer Homes will help you 
make your home healthier 
by selecting safe building 
materials, furnishings and 
appliances, wiring the home 
to minimise electromagnetic 
fields and improving air quality.

A beginner’s guide to 
backyard beekeeping
Kate Miller of the Gold Coast 
Amateur Beekeepers’ Society 
will provide an introduction 
to the basics of home apiary 
including the all you need to 
know to get started with your 
own bees in your backyard.

Sustainable living for 
renters, AND Growing 
organic food 
Roman Spur will share his 
‘Spurtopia’ story of becoming 
self-sufficient and offer tips on 
how to grow up to 75% of your 
fruit and veg needs in a small, 
self-watering planter box.

Bird-friendy backyards
Local wildlife ecologist Scott 
Hetherington will use his own 
garden as a case study to 
explore the five key aspects 
of creating a backyard bird 
garden that is great for both 
humans and wildlife.

... and MORE!  

To learn more about the 2014 Home Expo, visit www.tweed.nsw.gov.au/HomeExpo  
or contact Council’s Program Leader Sustainability on (02) 6670 2555.

Be inspired by this year’s exciting line-up of local presenters  and join in any of the free 
workshops on offer, from bee-keeping to green cleaning options; backyard biodiversity  
to designing homes that make the most of our beautiful Northern Rivers climate.

http://www.tweed.nsw.gov.au/HomeExpo


Saturday 23 August, 9am - 2pm   |   TWEED HEADS CIVIC CENTRE, BRETT STREET

HOME EXPO

LIVING FOR THE FUTURE

FREE

In between visiting stallholders from 
more than 20 local businesses, 
community groups and Council 
programs, join in any of the free 
workshops on offer througout the 
day. 

Topics range from bee-keeping to 
green cleaning options; backyard 
biodiversity to designing homes 
that make the most of our beautiful 
Northern Rivers climate.

Proudly supported by

MEET OUR LOCAL STALLHOLDERS

... and MORE!  
Take advantage of the many special offers available on the day and go into the draw to WIN some fantastic prizes, including:

•	 A 1.5kW solar power system, valued at $3500, thanks to SAE Group.

•	 A 12-week online ‘Boot Camp for the Soul’ with former Ironman, Trevor Hendy.

•	 Garden consultations, valued at $70 each, from Nourish Backyard Food Garden.

•	 Burringbar Rainforest Nursery vouchers donated by Tweed Landcare.

To learn more about the 2014 Home Expo, visit www.tweed.nsw.gov.au/HomeExpo  
or contact Council’s Program Leader Sustainability on (02) 6670 2555.
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